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INTRODUCTION

Meta’s algorithm of both

Facebook and Instagram

is called EdgeRank.

It selects which posts are

visible in the fb/ig home

page (the “feed“). They

should be the contents

most interesting for us 
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Anytime you post, the

algorithm send it only to a

small fraction of your

followers

If some of them interacts

with your post (likes,

comments, shares) the

algorithm send your post to

other followers of yours 

EDGERANKNew post

Follower #1 Follower #2 Follower #3

Follower #4 Follower #5
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The total number of

followers reached by the

algorithm is called reach

For fb groups is roughly 1-

5% of the total followers,

about 100 times higher

than the reach of fb pages

REACHNew post

Follower #1 Follower #2 Follower #3

Follower #4 Follower #5
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One of the main reasons to

open facebook group

instead of fb page is that

the reach of fb groups is

much higher than that of fb

pages

REACHNew post

Follower #1 Follower #2 Follower #3

Follower #4 Follower #5
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The reach is also called

organic reach not to

confuse it with the much

higher reach that is

obtained by advertising

ORGANIC REACHNew post

Follower #1 Follower #2 Follower #3

Follower #4 Follower #5
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The 3 main factors of the

Edgerank algorithm are:

The affinity with your

audience: only the

members of your fb

community can be

reached

1.

ORGANIC REACH
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The 3 main factors of the

Edgerank algorithm are:

ORGANIC REACH

2. The weight of

interactions: followers

that interacted more with

your previous posts (early

adopters) will be reached

first
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The 3 main factors of the

Edgerank algorithm are:

Decay time: mean life

of a post is 24 hours,

after which the reach’ll

decrease to zero in

another day

1.

ORGANIC REACH
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TIME DECAY

Time decay resets every

time a new post is

published. To minimize

time decay, it is best to

post every day or at

regular intervals (1-2 days)
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Paid advertising "upgrade"

these factors of the reach:

You can reach members

also outside your group

1.

There are no decay

times, so the same post

is visible every day 

2.

ADVERTISING
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Group administrators can

access to statistics

normally hidden to

members when the group

grows to 250+ members,

so at present you can't see

them

STATISTICS
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They see a bar below each

post with a link to the

statistics of the post called

"View insights" and with the

reach of the post

STATISTICS

link to post

statistics

post reach
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Clicking on "View insight"

opens a page called

"Performance" with the

post statistics

STATISTICS
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The engagement of a post

is the number of times that  

users take an action with

the post through:

reactions (e.g: likes)

comments

shares

clicks on photos, videos, links, etc

post saves

POST ENGAGEMENT
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POST ENGAGEMENT

Reactions are formed by

the like icon plus the love,

laugh, surprise, sadness

and anger icons. Each

reaction count as one to

determine engagement.
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POST ENGAGEMENT

Usually most of the

engagement of the post

comes from the photo and

video clicks, under the

label "Photo views"
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POST ENGAGEMENT

Empirically, post

engagement is roughly

10-20 times its reach
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The EdgeRank algorithm is your ally, because if your

community has a high engagement rate the algorithm

recommends your group to other fb users too
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A high engagement rate also brings your group closer to

the top of results of the fb group search bar
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GROUP ENGAGEMENT

The engagment of a

facebook group is simply

the sum of the

engagement of all the

posts published in that

group during last 28 days
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POST ENGAGEMENT

The most important ways

to boost post engagement

are:

post quality content

post many beautiful

photos or videos

post at the right time

sharing your post in

similar groups
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POST SHARING

When you share a post, always

introduce it with a short

sentence at the beginning

(some groups require it), and

use one or more emoticons to

attract more attention
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Each social

media has a

different

distribution

of its overall

engagement

during the

week

RITUALS
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For Facebook,

the maximum

engagement

is generated

around 9-11 of

the morning,

from Monday

to Friday

RITUALS



IT for Tourism Services - Master in PMTS

SCHEDULE POSTS

You can easily schedule

when you want to publish

your posts
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SCHEDULE POSTS

However, it is not possible

to schedule post sharing

too



End your posts with 2-3 hashtags highly related to the

content of the post.
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VIDEO LINKS

Post video directly instead

of inserting links to Youtube

or other media not owned

by Facebook.

Posts with links to Youtube

are largely penalized by the

algorithm (almost no

organic reach)
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OTHER LINKS

More in general, avoid any

kind of link inside a post

because the algorithm

penalizes them too (reach

decrease by 50%).

Insert any link in the first

comment of the post

instead
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WARNING

Do not ask members to

react to the post (e.g: with a

like), to share it or to tag

their friends because the

algorithm penalizes these

kind of sentences inside the

posts
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ASK QUESTIONS

Ask simple questions that members can answer quickly and use a

nice background to attract more attention



IT for Tourism Services - Master in PMTS

ASK QUESTIONS

Ask simple questions that members can answer quickly and use a

nice background to attract more attention



IT for Tourism Services - Master in PMTS

ASK QUESTIONS

Ask simple questions that members can answer quickly and use a

nice background to attract more attention



IT for Tourism Services - Master in PMTS

ASK QUESTIONS

Ask simple questions that members can answer quickly and use a

nice background to attract more attention
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MOVE YOUR MOST IMPORTANT POSTS
TO THE TOP

So they will be forever visible to all members
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WELCOME POST

Welcome post for new members: write it once per week (e.g:

Tuesday) by selecting the People/Members menu
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WELCOME POST

If there are new members, you'll see a

window like this on right of the screen
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WELCOME POST

Fb'll tag all your new members. Replace

the welcome message with a more

personal one, inviting new members to

present themselves in the comments
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POLLS

Activate the Poll item available from

the Group settings menu
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POLLS

You should notice that the Poll item

has been added to your post window
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POLLS

If not, it should be visible inside the

post window, clicking on the 3 dots
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POLLS

Polls not only attract member's

attention but help you to better

understand your target
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SURVEYS

Survey are in-depth polls that you can

also use to collect email addressesUse Google forms to create online

surveys

Use the last question

to ask for the email:

"If you are interested

in any news

concerning ..., leave

your email here"



FB REELS
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Facebook Reels were

introduced in 2022.

They are short videos

of up to 1 minute that

fb copied from TikTok

They bypass the

algorithm!



FB REELS
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They are a good way

to promote

destinations,

accomodations (e.g:

hotels) or travel

experiences



FB STORIES
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Facebook Stories are

visible on top of  the

News Feed since

2017. They allow you

to share foto or video,

but only for 24 hours

(similar to Instagram

and Snapchat).



FB LIVE
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It is a real-time video

that users livestream

directly on fb (e.g:

events, shows,

meetings). The video

can be watched again

later. Introduced in

2015
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From time to time check

the list of members under

People -> Unavailable

and remove all members

from this list, because they

belong to deleted fb

accounts and they

decrease your reach

INACTIVE MEMBERS
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Try to create quality

content, to give members

something they don't know

yet, or don't know how to

do it. Ideally informative

posts should solve their

problems,  to create

gratitude

CONTENTS


