
CHAP丁ER ONE

LEARNING OB」ECTIVES

After studying this chapter you shouしd be abしe to

I Expしain the concept of而e「nationaしbusiness rm

2 Artrouしatewhatyou hope toしea「n by 「eading thlS bookand taking thiS COurSe

3 Identify one fundamentaしquestion and two co「e perspectiVeS that p「ovlde a

f「amewo「k fo「 studying this fieしd

4 pa「ticipate両he debate on gしobaしizationwith a 「easonabしybaしanced and

「eaしistic view

5 summa「ize some basic t「ends in the gしobaしeconomy

6 D「awiinp脱tlOnS fo「action by一nteg「ating gしobaしandしocaしk=OWしedge

圏0剛NGCASE
adidas: S∂(es, Supp〃e「s and

St∂keho[ders ∂round fhe wo「ld

O= Shanghaib fashionable Huaihai Road, nOt far from

the outlets of App/e, N鵬and Gucci, a multi-StOrey

StOre invites shoppers to try a brand ha=ing from a

Sma冊own in Germany" ln Herzogenau「ach, the intense

rivairy between a(光治s and Ft/ma has prope-led both

SPOrtS Shoe manufacturers onto the intemational

Stage. a〔鵬s pulled ahead wjth imovative approaches

to sport sponsorship, Placing its three stripes on the

SPOrtS kjt of intematio=aI competitors in many sports.

A什er taking over US sports brand Reebok in 2005,

ac施as became the wo「Id’s second largest p「ovider of

SPOrtS Shoes and cIothing (after N炊e), Wh=e expanding

into the much broader market of leisure ciothjng.


